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Introduction
When the coronavirus outbreak hit, marketers had to throw out their 

playbooks. “Business as usual” ceased to exist. Now, as most countries around 

the world enter the recovery phase and the new normal begins to take 

shape, new marketing plans must also be formed.

In our outbound marketing guide, we gave an overview of the everything-

from-home economy—which formed after shelter-in-place orders and business 

closures began and consumers started doing all daily activities at home. We 

also shared effective ad strategies for adapting to the evolving crisis, and 

best practices and tactics for the top outbound marketing channels.

Our inbound marketing guide completes the story.

We’re providing best practices and tactics for the most common inbound 

channels. In addition, we’ll review the key trends of the everything-from-home 

economy (for those of you who haven’t read our outbound marketing guide) 

and look at four real-world businesses that have shown great agility 

in response to today’s challenges.

In this guide:

The Everything-From-Home Economy 
Top Consumer Trends 
Brand Examples

Inbound Marketing in 2020 
Social Media Marketing 
Content Marketing 
SEO 
Landing Page/Website

As you re-evaluate your 2020 marketing plan, we hope that this guide 

can help you choose the channel mix that’s right for your business. 

Whatever yours looks like, we’re here to help.



EVERYTHING-FROM-HOME ECONOMY

Consumer Trends 
When consumers around the world were told to stay home to stop the spread of coronavirus, they became accustomed to a new lifestyle. All of the daily activities they 

did outside the home became virtual, including working, learning, eating, exercising, socializing, and shopping. As a result, online traffic and ecommerce sales surged.

These are the categories with the most significant growth across the 
20,000 advertisers who work with Criteo:

Criteo’s Global Consumer Survey Online Sales Climb in Many Retail Categories

Source: Criteo’s Coronavirus Consumer Behavior Survey, Global, March 
15-April 2, 2020, n=10,953 

Source: Online sales, Criteo data, Q1 and Q2 2020. Indexed sales by 
category compared to average Jan 1-28. 
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Many businesses have shown astounding adaptability, innovation, and goodwill during the coronavirus outbreak. From completely changing their business models to 

giving back to healthcare workers, here are a few of our favorite examples:

Visa Replaces Ads with PSAs

When the Olympics were postponed 
to 2021, rather than just putting 
everything on hold until next year, 
Visa opted to use the company’s 
sponsorship for good.

They had Team Visa athletes film themselves at home doing athletic feats, 
and then washing or sanitizing their hands. The PSAs, shared organically on 
social channels, aim to help prevent the spread of coronavirus, and show that 
Olympic athlete or not, we’re all in this together. 

Edible Arrangements Pivots Product Line to Fill a Need

When sales for their decorative sliced fruit arrangements 
began to fall, Edible Arrangements realized they could 
keep their company afloat, and also fill a need in the 
community. They quickly switched to offering a CSA-style 
box of fruits and vegetables with free delivery. A franchisee 
in California even donated 400 gift bags with fruit and 
cookies to local  medical professionals and hospitals.

EVERYTHING-FROM-HOME ECONOMY

4 Companies Rise to the Challenge

CORONAVIRUS IMPACT

https://www.criteo.com/coronavirus-impact-dashboard/


To continue to support those workers in a more sustainable way, Allbirds 
switched to a buy-one-give-one model. Anyone who purchases an Allbirds 
shoe can donate a pair to show their appreciation. For those that don’t need 
new shoes, they can choose to just donate a pair at a reduced cost.

The sneaker startup that took 
the world by storm a few 
years ago donated $500,000 
worth of shoes to healthcare 
workers in just 5 days.

Allbirds Shows Their 
Appreciation with Shoes

Winc Creates Messaging for 
the Moment

Winc shifted its marketing message to address the problem consumers 
faced and bring awareness to its wine delivery service. 

Winc, the personalized wine club that 
ships wine to your door, recognized 
that consumers could no longer visit 
their favorite bars and restaurants. 
Instead, people were participating 
in virtual happy hours with friends 
and family.



The good news
Marketers have tons of channels at

their disposal to connect with consumers. 

How do you decide where to put your marketing dollars, especially now that everyone is hyperfocused on ROI?
We surveyed 901 marketers around the world and found out how they’re dividing up their budgets. Here are the top 4 inbound channels, ordered by share of budget:

Marketers have a finite 
budget to work with.

The bad news

9%9%10%14%

Landing Page / WebsiteContent MarketingSocial Media Marketing SEO1

1 - “Search Engine Optimization” Euromonitor & Criteo 2018

In this guide, you’ll find out what else we learned and how to 
leverage these top channels in your 2020 marketing strategy.



3.8 Billion
global social media users in 2020

(+9% from 2019)

Social Media Marketing

The Landscape

Social media walks the line between inbound and outbound. We’ve included it in 

this guide on the basis that the root of all social strategies is to attract organic 

communities and build a brand.

When looking to the paid side of things, social media marketing was a close 

second to paid display in our survey, garnering 14% of global marketers’ budgets.  

The popularity of social media advertising is no surprise. Social platforms attract 

huge audiences, which marketers can target based on their demographics and 

what they like (i.e. the brands, celebrities, and sports teams they follow). Users 

spend many hours per day using social media, so there’s plenty of opportunities 

for ads to reach them. 

Facebook (and Instagram, which Facebook owns) dominates in both user numbers 

and advertising revenue. According to eMarketer, the company is the second-

largest seller of digital advertising in the world behind Google, and will generate 

almost $85 billion in ad revenue in 2020. For comparison, Twitter is expected to 

generate almost $3.5 billion in ad revenue.

In terms of organic, the five most popular social 
networks by number of users were Facebook, 
YouTube, WhatsApp, WeChat, and Instagram.

Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites



Real-World Example 

This Allbirds Facebook video ad is simple but 
arresting. The benefit is clear immediately, 
and the combination of the customer quote, 
free shipping/free returns, and a clear “Shop 
Now” CTA make this a winner.

Top Channel TacticsSocial Media Marketing

Allbirds
Sponsored

“I can’t say enough about how comfortable these shoes are.”
Free shipping and free returns.

Machine washable, for when life gets dirty. Shop Now

Making the social media algorithm work for you

In 2020, brands are well aware of the power that the algorithm holds over their visibility 
and success. You can use it to your advantage by creating value for your users. Focus on 
building content that your audience will respond to while connecting with their deep-rooted 
values. Build a strong organic base that you can then support with paid ads.

Conversion ads
Because consumers spend so much time browsing their social feeds, it’s important to extend 
your retargeting efforts to Facebook and Instagram. When a consumer views a product 
on your website—or adds that item to their cart and leaves without buying—and then uses 
Facebook or Instagram, your social retargeting campaigns remind them about the items they 
left behind and surface other products they’ll love. 

Video ads
Every social media player offers video ads that appear native to their respective platforms. 
And since 64% of users are more likely to buy a product online after watching a video, it’s a 
hot tactic not to be ignored. 

Instagram Story ads
Instagram users spend the most per order of any social network, so it’s worth it to capture 
their attention with Stories ads. Stories ads enable full-screen, immersive experiences with a 
link to a landing page. They’re an alternative to news feed ads that allows businesses more 
creative flexibility, in a highly engaging format.

Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites

https://www.forbes.com/sites/miketempleman/2017/09/06/17-stats-about-video-marketing/#55fcb686567f
https://adespresso.com/blog/5-steps-instagram-ad-strategy-ecommerce/


Social Media Marketing

Instagram Checkout

In 2019, Instagram launched Instagram 

Checkout, which lets users buy 

products without ever leaving the app. 

It’s still in closed beta in the US only, 

but it’s something to watch for in 2020 

and beyond. In fact, Deutsche Bank 

analysts estimate that Checkout could 

bring $10 billion in revenue by 2021.

Until Checkout is out of beta, be sure 

to make full use of shoppable posts 

that allow followers to browse products 

on Instagram, and then complete their 

purchase on your website.

HOT IN 2020HOT IN 2020
TikTok for Business
Have you heard of TikTok yet? The latest social media 
app, TikTok is one of the fastest-growing social media 
platforms around the world. With an easy-to-use 
interface, users can add music and other effects to 
quickly create fun, shareable videos.   

As of 2019, TikTok had 500 million active users worldwide, 
which actually means it has already surpassed 
established social networks like LinkedIn, Twitter, Pinterest, 
and Snapchat. Almost half (41%) of the users are between 
age 16 and 24, which means it’s dominated by Gen Z 
users. 

TikTok started offering a beta 
version of ads in 2019 and the 
social network is sure to ramp up 
ad offerings in 2020. Currently, 
there are four ad formats offered: 
brand takeovers, in-feed ads, 
hashtag challenges, and branded 
lenses. There’s also a growing 
ecosystem of influencers. So if 
you feel TikTok may be right for 
your audience, you can work on 
reaching out to influencers and 
building your brand presence 
and still be an early adopter.

Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites

https://www.fool.com/investing/2019/04/03/instagram-shopping-could-soon-be-a-10-billion-busi.aspx
https://www.oberlo.com/blog/tiktok-statistics


Content Marketing

The Landscape

Content marketing is still booming. According to the 

Content Marketing Institute (CMI), 59% of B2C marketers 

expected to increase content marketing budgets in 2020.

Consumers respond well to content marketing because 

it feels more authentic and helps them connect to their 

favorite brands. Criteo’s recent marketer survey found 

that content marketing is used at every stage of the 

purchase funnel, from awareness to conversion, to 

connect with consumers. 

The email with tips on how to wear denim on denim, or 

the ultimate mustache grooming guide – these are the 

things that will endear your customers to you and keep 

them coming back.

Awareness
42%

Shopper Graph

Consideration
46%

Conversion
42%

Marketers that use content marketing regularly at each 
stage in the funnel

Source: Criteo’s Awareness, Consideration, Conversion Survey

Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites

https://contentmarketinginstitute.com/wp-content/uploads/2019/12/2020_B2C_Research_Final.pdf
https://contentmarketinginstitute.com/wp-content/uploads/2019/12/2020_B2C_Research_Final.pdf


Blogging
Fast and easy to produce, with SEO benefits to boot, 
blogging still tops the list of content marketing tactics. 

Long form content
In-depth articles, ebooks, and white papers are all popular 
content marketing tactics. They’re a great way to establish 
your position as an expert, and as a valuable resource for 
your audience.

Video
Video is a rising trend in content marketing and this stat 
explains why: Video will account for 80% of all internet traffic 
by 2021 (according to Cisco). If you want to get in front of 
your audience, video will soon be necessary content type.

For more on how to build an effective content 
marketing strategy, read our guide.

Real-World Example 

This ebook!

Top Channel TacticsContent Marketing

Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites

https://www.cisco.com/c/en/us/solutions/collateral/service-provider/visual-networking-index-vni/white-paper-c11-741490.html
https://www.criteo.com/insights/how-to-build-an-effective-content-marketing-strategy/


Content Marketing

Voice-activated content

Voice search is one of today’s hottest rising trends. 

According to eMarketer, more than 20% of internet users in 

the US and UK use a smart speaker at least once a month. 

Canalys data showed that global smart speaker market 

share had triple digit growth in Q1 2019. 

With no signs of slowing, the time to consider building out 

voice-friendly content is now. That means optimizing your 

site to get featured snippets in search results and exploring 

Alexa Skills and Google Actions that you can build for the 

Amazon Echo and Google Home. It also means developing 

more Q&A-style content to answer the conversational 

queries that are common with voice search.

HOT IN 2020HOT IN 2020
Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites

https://www.emarketer.com/content/global-smart-speaker-users-2019
https://www.canalys.com/newsroom/china-overtakes-us-in-fast-growing-smart-speaker-market


61% marketers have made  
SEO their top priority.

how to grow organic seo in 2019

61%

SEO

The Landscape

SEO, short for Search Engine Optimization, is a key part of every 
marketer’s strategy for one main reason: the law of increasing returns. 
The SEO effort you make in month one will continue to deliver 
organic, free traffic month after month after month. 

This is likely why Hubspot reports that 61% of marketers list improving 
SEO and growing their organic presence as a top inbound marketing 
priority. With a search engine-friendly site and a content strategy that 
includes SEO, businesses can improve their rankings, drive qualified 
site traffic, and help fuel their other marketing efforts.

Optimizing your site for search engines involves making changes to 
tagging, content, and architecture to clearly signify to the engines 
what your site, and each page within it, is about.

The end goal is to convince the search engines that a page on your 
site is the best resource for a related search query, so that it will rank 
you at the top of the search results.

For more info on how to tackle SEO, read our guide.

Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites

https://www.hubspot.com/marketing-statistics?__hstc=191390709.76b0fc91c34764be21f4500c0b2e562e.1547839585444.1547839585444.1547839585444.1&__hssc=191390709.2.1547839585445&__hsfp=1698289660
https://www.criteo.com/insights/how-to-seo-ecommerce/


Product page optimization
If you’re in ecommerce, the most important pages to focus SEO 
efforts on are your product pages. That means optimizing the key 
on-site elements like URLs, title tags, and images, and making sure 
you have robust body copy.

Local SEO
If you have a physical location, local SEO is a must. It involves 
getting your Google My Business Listing in order and building 
consistent listings in all the major online directories.

Blogging
Blog posts are a great way to build rankings for long tail 
keywords—these are 3-4+ phrase keywords that are very specific. 
They’re often easier and faster to rank for and can capture traffic 
at various phases of the funnel, from “shower pressure problems” 
to “Moen vs. Delta shower heads”.

Real-World Example 

A search for “NYC photographer” shows local map listings. These 
businesses have created robust My Business listings, complete 
with reviews to help ensure they show first.

Top Channel TacticsSEO

Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites



SEO

Content for BERT

BERT isn’t a person, but the name of a major Google 

algorithm update that happened in the fall of 2019. It was 

focused on helping Google better understand the intent 

of search queries, through improved natural language 

processing of the nuances and context of words in searches.

To make the most of BERT, you need to ensure your website 

content is user focused. Talk to sales, product, and/or 

customer support to find out the various issues and needs 

throughout the journey. Figure out the topic areas where 

you can be a thought leader. Then use those insights as 

your guide to develop content that can not only rank in 

search engines, but also guide prospects and customers 

through their journey. 

HOT IN 2020HOT IN 2020

Source: Search Engine Land

google.com

2019 brazil traveler to usa need a visa

Before

After

Washington Post > 2019/03/21

U.S. citizens can travel to Brazil without the red tape of 
a visa...
March 21, 2019    Starting on June 17, you can go to Brazil without a visa and ... 
Australia, Japan and Canada will no longer need a visa to ...

USEmbassy.gov > br > Visas

Tourism & Visitor | U.S. Embassy & Consulates in Brazil
In general, tourists traveling to the United States require valid B-2 visas. That is 
unless they are eligible to travel ...

Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites

https://searchengineland.com/welcome-bert-google-artificial-intelligence-for-understanding-search-queries-323976


You must continuously fine-tune 
the user experience to maximize 

website performance

Landing Pages & Websites

The Landscape

A website is not a “set it and forget it” investment. That’s why 

marketers allocate 9% of their budgets to website efforts. 

As you learn more about your visitors, you must continuously 

fine-tune the user experience to maximize website 

performance. That could mean incorporating more Demand 

Generation techniques or improving product detail pages. 

Landing pages also need to be built, to support display, 

email, and other marketing campaigns. 

Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites



Real-World Example 

This Dropbox landing page is clean and focused. Everything 
is above the fold, a single image shows the product, and a 
clear CTA is front and center. 

High quality photos and video
A product demo video is the most helpful when making a purchasing 
decision, according to 69% of consumers in a Wyzowl survey. If you don’t 
have video, make sure you have high quality product photos (multiple, if 
possible), to help shoppers push that “add to cart” button.

Simple landing pages
The best landing pages are super clear and focused. Make sure the most 
important elements are above the fold and keep it short and sweet. The 
main focus should be on the CTA.

Reviews
Adding reviews to your site can help you in two major ways. It can 
improve conversion rates (according to our global survey, 48% of shoppers 
said having reviews on a product page is a very important factor), and it 
adds valuable content to your page that can boost your SEO. 

Read our How to Build a Better Ecommerce Website guide

Top Channel TacticsLanding Pages & Websites

Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites

https://www.wyzowl.com/5-stats-ecommerce-needs-video/
https://www.criteo.com/insights/how-to-build-a-better-ecommerce-website-4-steps-to-maximizing-performance/


Landing Pages & Websites

Personalization and interactivity

The trend the last few years for landing page design has 

been towards shorter, simpler pages with less text, and 

fewer colors. But that doesn’t mean they have to be boring. 

Brands are now experimenting with interactive landing 

pages that ask visitors to answer a question or two to 

boost interest. Others are adding personalization to draw 

the visitor in, like this Airbnb example, showing potential 

earnings based on your location. 

HOT IN 2020HOT IN 2020
Social Media Marketing

Content Marketing

SEO

Landing Pages & 
Websites



 

Mix it Up in 2020
Identifying the right marketing mix for your business is an ever-changing process. But understanding how the world’s top marketers 
are spending their budgets is a great place to start. Here’s a recap of the top inbound marketing channels and tactics:

Mix it Up in 2020

Social Media Marketing

Retargeting Ads

Video Ads

Instagram Story Ads

Content Marketing

Blogging

Long Form Content

Video

SEO

Product Page Optimization

Local SEO

Blogging

Landing Pages/Websites

Photos/Video

Simple Landing Pages

Reviews



Your Partner in a Rapidly Changing 
Marketing Landscape

Your marketing plan will always change, whether you’re adapting to new consumer behaviors, business needs, 
or unforeseen events--like the coronavirus outbreak that changed the world this year. 

Contact us today! Go to www.criteo.com to start trying out the platform or working with an account strategist today!

About Criteo
Criteo (NASDAQ: CRTO) is the global technology company powering the world’s marketers with trusted and impactful advertising. 2,800 Criteo team members partner with over 20,000 customers and thousands of publishers around the globe to 

deliver effective advertising across all channels, by applying advanced machine learning to unparalleled data sets. Criteo empowers companies of all sizes with the technology they need to better know and serve their customers

The Criteo Ad Platform has solutions 
for every stage of the consumer 

journey and is built with flexibility in 
mind, so you can quickly pivot as your 

objectives change.

Whether they’re working from our offices 
or their kitchen tables, our Account 

Strategists can help you implement our 
advertising solutions quickly and create a 

plan that’s best for your business.

Connect with consumers today while 
building stronger relationships for 

the future with Criteo’s personalized 
ad campaigns that help people find 

what they need. 


